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ABSTRACT: This paper aims to fill a literature gap and to analyze empirically senior universities in Portugal related
to the impact of experimental learning on courses offered. Focus will be given to the elderly population motivations
to experiment new cultural expressions and the impact this process may have on their cognitive abilities/culture
intelligence. Social tourism becomes increasingly important given the lack of elderly economic means to support
travel expenses and ways to save for leisure time after retirement. Senior university and social tourism can together
offer this possibility. The first part represents an introduction to the topic of social travel. The second part focuses
on the major conceptual aspects - culture, experimental knowledge, cultural intelligence adapted to senior univer-
sities courses - to support and justify the hypotheses to be tested.
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TITULO: Turismo social e Universidade da Terceira Idade: Uma proposta de investigacdo

RESUMO: O trabalho tem como objetivo preencher uma lacuna na literatura sobre o impacto do ensino experi-
mental nas universidades da terceira idade em Portugal, através do estudo empirico dos cursos oferecidos. Serd
dado particular relevo as motivacdes do segmento sénior em experimentar novas expressdes e experiéncias
culturais e ao impacto que estas possam ter na sua capacidade cognitiva/inteligéncia cultural. 0 turismo social
tem-se tornado particularmente importante, tendo em conta as crescentes caréncias econémicas dos mais idosos
em financiarem as suas viagens e pouparem para atividades de lazer. As universidades seniores e o turismo sénior
podem ser uma maneira de viabilizar estas novas formas de aprendizagem cultural. 0 trabalho faz uma intro-
ducdo ao tdpico do turismo social e de seguida trata dos principais conceitos: cultura, conhecimento experimen-
tal, inteligéncia cultural adaptados aos cursos das universidades seniores para fundamentar e justificar as
hipdteses testadas.

Palavras-chave: Universidade Sénior, Cultura, Turismo Social, Aprendizagem Experimental

TITULO: Turismo Social y Universidades de la Tercera Edad: una propuesta de investigacién

RESUMEN: Este trabajo tiene como objetivo llenar un vacio en la literatura sobre el impacto de la ensefianza exper-
imental en las universidades de la tercera edad en Portugal, a través del estudio empirico de los cursos ofrecidos. Se
prestard especial atencion a las motivaciones del segmento de la tercera edad en probar nuevas expresiones y expe-
riencias culturales y el impacto que pueden tener en su capacidad cognitiva/inteligencia cultural. €l turismo social
es cada vez particularmente mas importante, dadas las crecientes dificultades econdmicas de las personas mayores
en financiar su viaje y ahorrar para las actividades de ocio. Las universidades y el turismo de la tercera edad pueden
ser una manera de permitir estas nuevas formas de aprendizaje cultural. Este trabajo hace una introduccion al tema
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del turismo social y luego se dirige a los conceptos centrales: la cultura, el conocimiento experimental y la inteligen-
cia cultural, adaptados a los cursos de las universidades de la tercera edad, para fundamentar y justificar las hipéte-
sis probadas.

Palabras clave: Universidad Tercera Edad, Cultura, Turismo Social, Aprendizaje Experimental

ne way to deliver welfare results while reducing the more pro-active aftitudes to life, participation in education

costs of providing benefits is through social tourism. and employment.

Social tourism is a form of tourism that offers tourism The most frequent motivations for senior travelling in
experiences to groups who cannot be part of regular fourism Portugal are relaxing (including wellness), routine break
due to several constraints (Carneiro et al., 2013). Over the (including shopping), social interactions (relatives and broader
years, a permanent platform has been developed - circles), natural endowments (with physical activity or not)
International Social Tourism Organization (ISTO) - where and cultural reasons such as living different cultural experi-
social tourism issues can be discussed on an international ences, heritage, and monuments. Those motivations extend
level. This platform stresses the relevance of social tourism in to senior students through a study of Portuguese senior uni-
general (Bélanger and Jolin, 2011). Additionally, social versities in 2006 (Neves, 2009).
tourism has gained enormous momentum due to various Specific analysis of Portuguese senior motivations related
programs such as “Chéques-Vacances” in France!, IMSERSO to study travelling and educational vacations are still missing
in SpainZ, and Calypso of the European Commission in the literature. According to Ginevigius et al. (2007), they
(Minnaert et al., 2011). are very popular among German seniors. They reveal enor-

In general, the development of intercultural interaction, the mous motivation to learn a high range of topics and a strong
stimulation of peace and understanding, personal benefits, desire to experiment new cultural environments. This seg-
economic growth, and the prosperity for tourism destinations ment is characterized by a high level of income with wide
are benefits of tourism (Carneiro et al., 2013). However, previous experience on travelling. It is considered a high
social tourism is said to generate both social as well as eco- demanding market in quality on several levels: comfortable
nomic benefits (Minnaert et al., 2011). Particularly, social and friendly hospitality, good social environment, pleasant
impact is reached through an increase in self-esteem, climate, and educational/cultural content. Nimrod and
improvement in family relations, widening of travel horizon, Rotem’s (2010) study about Israeli seniors highlight the cul-
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The European Commission s analysis of European
seniors” (above 55 years old) motivations
to choose a destination are mostly related to tangible
cultural heritage/monuments but also intangible
cultural aspects such gastronomy.
They prefer traditional destinies,
mostly within Europe.

tural interest and find that major motivations are educational
experience, city visits with cultural interest, spiritual experi-
ence, and entertainment.

Also, the European Commission’s (2011) analysis of
European seniors” (above 55 years old) motivations to
choose a destination are mostly related to tangible cultural
heritage/monuments but also intangible cultural aspects such
gastronomy. They prefer traditional destinies, mostly within
Europe.

Seniors travel motivations and socio-economic impact

As remarked by Neves (2009) and Niron (2008) senior
motivations vary according to the level of health and literacy
and the overlapping of interests are conceptually explained
by Uriely (2005) in an analysis of tourist experience. Recently,
Carneiro et al. (2013) identified several motivations of elderly
to participate in social tourism programs, such as getting
away from daily routines, to rest and relax, to improve health
and wellness, enjoying novelty seeking, cultural enrichment,
living new experiences, socializing, physical outdoor activi-
ties, and other nostalgic reasons.

Especially for disadvantaged groups, social tourism can
have severe consequences since those groups may regard
tourism experiences as a temporary mean of escaping
their negative conditions or as a basic human right, which
enormously enhance their quality of life. Consequently, it
can be stated that the senior market is heterogeneous
regarding motivations, with a relevant percentage moti-
vated by cultural and educational experiences, others
focused on entertainment and relaxation. It is also impor-
tant to highlight that hedonistic motives are not detached
from intellectual/social life motivations as analyzed by
Macker and Ballantyme (2014) and by McCabe and
Johnson (2012).
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However, economic benefits are represented by sustaining
jobs in low seasons and by generating income for host com-
munities. It is important fo distinguish between two varying
forms of social tourism: visitor-related and host-related. The
former is related to an increase of the participation in tourism
for disadvantaged groups whereas the lafter is aiming at
increasing economic benefits of tourism (Minnaert et al.,
2009).

More precisely, four different interpretations of social
tourism exist which are translated into four models:

* Participation Model: a standard product or service is being
offered to social tourism users only;

* Inclusion Model: a standard product or service is being
offered to social tourism users in addition to other users;

* Adaptation Model: instead of a standard product or ser-
vice, a specific provision is being offered to social tourism
users only;

* Stimulation Model: a specific provision is being offered to
social tourism users in addition to other users.

One example of a disadvantaged group, which could take
advantage of social tourism, is elderly. The increasing
amount of elderly in Portugal is a trend that should not be
taken lightly. In 2011, 19.1% of the Portuguese population
was above 65 years old opposed to 13.6% in 1991 (Eurostat,
2014). Common problems among elderly are represented by
failing health, economic insecurity, isolation, fear, idleness,
abuse, loss of control and lowered self-esteem
(Helpageindiaprogramme, 2014). Going further, due to
being a common source of distress and hence, an impaired
quality of life, loneliness or idleness is the second greatest
cause of death among elderly.

Besides, according to Euromonitor (2014, p. 16) and
based on OECD data, only 10.5% of the Portuguese seniors
above 65 years are below the “50% of the median equalized
income”. This shining scenario is quite tortuous since it does
not define clearly what type of income measure is used, and
eliminates the income concentration effect measured in terms
of median. In fact, Portuguese seniors have progressively de-
creasing disposable income through cuts in pension earnings,
social welfare/health programs, and increasing cost in pri-
vate services for this segment, especially in the health insu-

rance plans.
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Senior universities, as a form of social tourism
can narrow the bridge between the cultural tourism
needs of this segment and add individual
and social value to society by offering travelling
as a learning tool. This is also the basis
for the senior university as a stimulation model.

Besides, the unemployment rate in the segment of over 55
years old is very high and formed by a high level of literacy,
INE (2014). Usually a job loss in this age means unforeseen
perspective on a new regular placement and the impossibili-
ty to retire given that the retirement age is 65 years old.
Therefore, this group lives between two difficult dilemmas:
young to be capable to produce and yet old, with difficult
possibilities fo insert itself in society productively.

Senior universities, as a form of social tourism can narrow
the bridge between the cultural tourism needs of this segment
and add individual and social value to society by offering
travelling as a learning tool. This is also the basis for the
senior university as a stimulation model.

Senior universities have been establishing all over the
world to further counteract the problems faced by the elderly.
Among others, common motivational factors for elderly to
attend senior university courses are to broaden their scope by
learning and acting, to promote self-fulfillment through
engagement, fo capture the opportunity for inter-age culture,
to receive support, and to use feedback for further develop-
ment (Arnold and Costa, 1994). Moreover, senior universities
can be positioned along a continuum ranging from
autonomous self-organized models in which the third-agers
are both teachers and students because they run classes with
topics of their own choice to inter-generational study options
which represent pre-shaped study programs.

Portugal can be a very attractive place to foreign senior
travellers. It ranks the 13 country in Europe for Travel and
Tourism (T&T) including Cultural Tourism and 20t in the
world ranking (see Table 1, p. 30). Besides, the market for late
lifers is one of the most promising ones in terms of growth
(see Tables 2 and 3, p. 31). This may allow an interest and
opportunity for international senior travel with intercultural
programs. The role of Portuguese senior universities pro-
grams can be crucial to the economic success of this activity.
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To sum up, combining senior universities with social
tourism represents a mixture of the adaptation and stimula-
tion model. Offering study trips to places of class topics in
senior universities is a provision especially designed for
elderly who suffer from immobility and economical weak-
ness. However, those programs will not only benefit the visi-
tors but also the host communities of the destinations.
Consequently, while increasing the subjective well-being and
hence, the quality of life of elderly, the economic situation of
destinations will be enhanced.

The potential and social impact that senior cultural travel
market can justify a deeper study of the following items: cul-
tural tourism concept to better understand cultural tourism as
a learning tool in the Portuguese senior universities.

Senior universities: culture concept toward cultural tourism
and learning
Culture concept

According to Hofstede (1980) culture is the collective pro-
graming of the mind which distinguishes the members of one
human group from another, giving shape to the inferactive
aggregate of common characteristics that influences a group’s
response to its environment. This programing process is
based on a system of values and norms that are shared
among a group of people and that when taken together con-
stitute a design for living.

For Tylor (1871), the most complete anthropological work
on culture, analysis of cultural expressions are a complex
whole of tangible and intangible human constructs which
include knowledge, belief, art, law, morals, customs and any
capabilities and habits acquired by man as a member of
society.

Given the broadness of cultural expressions, the
International Commission on Monuments and Sites (ICO-
MOS) extended the concept to embrace “a combination of
natural as well as the cultural environment which encom-
passes landscapes, historic places, sites and built environ-
ments, as well as bio-diversity, collections, past and continu-
ing cultural practices, knowledge, and living experiences.”
(International Council on Monuments and Sites, 2008).

According to Maslow (1943), learning is understood as
techniques of human survival and continuous learning is a

29
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CONFERENCIA
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==
Table 1
The Travel & Tourism Competitiveness Index 2013 (Europe)
SR ok T&T Regulatory Business Environment T&T Human, Cultural and

Framework and Infrastructure Natural Resources
Country/Economy Reir:: o Overall rank Score Rank Score Rank Score Rank Score
Switzerland 1 1 5.66 1 5.94 1 5.42 2 5.63
Germany 2 2 5.39 8 5.57 529 7 531
Austria 3 3 5.39 2 5.80 11 LTk 9 5.24
Spain 4 4 5.38 14 5.48 5 5.30 6 5.36
United Kingdom 5 & 5.38 17 5.44 10 5.13 3 5.57
France 6 7 531 9 5.56 7 5.18 11 5.20
Sweden 7 9 5.24 12 5.54 23 4.89 8 5.30
Netherlands 8 13 5.14 16 5.45 15 5.01 16 497
Iceland 9 16 5.10 3 5.77 13 5.06 36 4.47
Finland 10 17 5.10 5 5.74 22 4.89 24 4.65
Belgium 11 18 5.04 18 5.43 26 4.87 18 4.90
Ireland 12 19 5.01 7 5.68 19 496 40 4.41
Portugal 13 20 5.01 20 5.42 27 4.78 19 4.84
Denmark 14 21 498 25 5.31 16 498 26 4.64
Norway 15 22 495 11 5.55 28 477 33 453
Luxembourg 16 23 4.93 21 5.41 20 4.96 39 4.42
Malta 17 24 4.92 15 5.47 14 5.06 49 4.22
Italy 18 26 4.90 50 4.90 29 4.76 14 5.05
Cyprus 19 29 4.84 22 5.35 21 4,98 46 427
Estonia 20 30 4.82 10 5.55 30 472 51 419

Source: The Travel & Tourism Competitiveness Report 2013, p. xvi

precondition for self-actualization. The human life cycle
requires different needs, and seniors learning responds not
only to self-esteem needs but also to adaptation to new sur-
vival techniques. “Acquiring knowledge and systematizing
the universe have been considered as, in part, techniques
for the achievement of basic safety in the world, or for the
intelligent man, expressions of self-actualization” (Maslow,
1943, p. 376).

Pedagogical approaches to senior learning should then be
viewed in a broad context of learning experiences. Cultural

Pedagogical approaches to senior learning
should then be viewed in a broad context of learning
experiences. Cultural and educational travels
can be an important pedagogical tool.
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and educational travels can be an important pedagogical
tool. Based on the definition of learning above, senior cultural
education is a need to reshape life according to new needs
of its life cycle in order to be able to survive socially.

Methodological approach to senior cultural travel
and learning

According to Uriely (2005), the academic inferest regarding
this issue concerns the existential dimension of tourists’ va-
luations of their personal experiences. Specifically, such
analysis focus on tourism motivations and meanings that
participants assign to their experiences in light of everyday
life in “advanced’ industrialized societies. The focus here is
on identifying and evaluating major developments in the
conceptualization of the experience.
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Table 2

Holiday takers by age

% number of people
2007 2008 2009 2010 2011 2012

0-14 15.9 16.2 17.1 17.1 17.0 17.2
15-24 14.0 11.0 11.7 10.8 11.5 11.2
25-34 16.1 17.2 16.4 14.7 14.5 13.8
35-49 35.0 24.0 22.9 23.7 21.5 20.6
50-64 18.0 18.9 19.4 20.2 20.8 21.8
Over 65 11.1 12.7 12.4 13.5 14.7 15.4
Total 100.0 100.0 100.0 100.0 100.0 100.0
Note: Age of national tourists (domestic and outbound)

Source: Euromonitor International, 2014

Specifically, by reviewing relevant literature across various
topics, including the definition of the tourist role, typologies,
authenticity, post modern, and heritage tourism, four devel-
opments emerge:

* A reconsideration of the distinctiveness of tourism from
everyday life experiences;

* A shift from homogenizing portrayals of the tourist as a
general type to pluralizing depictions that capture the mul-
tiplicity of the experience;

o Shifted focus from the displayed objects provided by the
industry to the subjective negotiation of meanings as a
determinant of the experience and

* A movement from contradictory and decisive academic
discourse, which conceptualizes the experience in terms of
absolute truths, toward relative and complementary inter-
pretations.

This framework can be very useful to qualify and quantify
the impact that cultural and educational travels can have on
the experience of senior students through courses offered by
senior universities that offer the possibility to organize cultural
and educational travels to turn the academic knowledge
acquired into a holistic experience.

JUL/SET 2014

Experiential learning theory was largely diffused by Kolb
(1984) (see Figure, p. 33). The author argues that globaliza-
tion presents a scenario in which individuals feel the impact
of global events, encounter rapid change, and come across
more knowledge. Thus, individuals experience increased
haste to adapt to this environment. Similar to Maslow ’s argu-
ment, Kolb (1984) argues that to persist an individual must
adapt, and continuous experimental learning is the process
to achieve this mean. According to experiential learning
theory (ELT), the individual performs or engages in activities
by which to respond to the environment in a holistic
process.

Learning from experience requires that an individual
attends to or examines the experience and then converts it
into knowledge. Two divergent or dialectic dimensions influ-
ence the adaptation process:

* Concrete experience (CE) and abstract conceptualization

(AC) associated with comprehension and
* Active experimentation (AE) and reflective observation (RO)

associated with transformation.

Therefore, the evolution of the learning/training process
from a factual to an experimental methodology can be

31 Social tourism and senior university in Portugal: A research proposal



Table 3
Key opportunity markets according to rate of growth

MARKET IMPACT
Key Opportunity Markets

Increased concern about health

Need to keep in touch

Summary 4 | Later Lifers' Behaviors and Their Opportunity Markets 2013

Behavior Tie-in markets
Increased leisure time Travel
Gardening

Consumer electronics

Books, films, cultural events
Sports/ Walking goods

Healthy foods/ Functional foods
OTC medicines

Vitamins and dietarey supplements
Phones

Tablets/ laptops

Transport - cars, buses

Source: Euromonitor International, 2014, p. 36

graphically showed as follows (see Graph, p. 33).

Wood and St. Peters (2014) empirical research on experi-
mental learning was directed to groups of MBA students with
the objective of learning about their cultural intelligence and
the impact that short studying trips have on their better man-
agement leadership and the role of cultural infelligence on
their professional performance.

Although our focus group is composed of senior students
and the analysis centers around the impact that cultural edu-
cational trips may have on the acquisition of experimental
knowledge through courses given by senior universities, the
paper methodology and sampling criteria can be adapted to
our purpose.

However, to the purpose of our study, holistic knowledge
has to contemplate both the academic aspects of the
learning process but also the impact of the experimental

Sonia Dahab and Teresa Mannebach 32

learning on their behaviour change toward enlargement of
social life experience and adaptation, extremely necessary
given our concept of culture and senior needs of cultural con-
tinuous learning and updating.

Cultural intelligence adapted to senior university
courses

Cultural intelligence (CQ) represents an individual’s
ability to function in various cultural contexts (Earley and
Ang, 2003). CQ reflects a set of capabilities that include
metacognition, cognition, motivation and behavior (Ang
and Van Dyne, 2008). Metacognition represents a way of
thinking that fosters the development of coping strate-
gies; cognition reflects cultural knowledge; motivation
consists of efficacy to persist; and behavior is demon-
strated in a repertoire of behavioral patterns (Earley and

REVISTA PORTUGUESA € BRASILEIRA DE GESTAO



ARTII

G O S

Figure
Rolb’s cycle of experiental cycle
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Active
Experimentation

Concrete
Experience
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Image by Karin Kirk

Source: http:// www.lill-online.net/5.0/E/5.3/vision.html (Arnold and Costa, 1994)

Graph
Training methods rigor and modeling processes

VERBAL DESERVATIONAL

‘Source: Wood and 51, Peters, 2014, p.S60.

VERBAL BEHAVIORAL

Source: Wood and St. Peters, 2014. p. 560

Peterson, 2004; Ng and Earley, 2006; Ang and Inkpen,
2008).

Cognitive CQ combines knowledge attained through edu-
cation and experience which represent normalized values,
behavioral patterns and customs held in various cultures
defined by pronounced differences and to exert the effort

JUL/SET 2014

necessary to learn in an intercultural encounter (Ang and
Inkpen, 2008; Ng et al., 2009).

Behavioral CQ represents the ability to respond to various
cultural situations by drawing from a well developed reper-
toire of behavior so as to demonstrate verbal and non verbal
proficiency (Ng et al., 2009; Van Dyne et al., 2010).
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Recent research pertaining to CQ indicates that CQ is pos-
itively and significantly related to all forms of adjustments
(Van Dyne and Ang, 2008; Koh and Ng, 2004; Anget al.,
2006). Moreover, CQ facilitates cultural judgment and deci-
sion-making, well-being, and task performance (Ang et al.,
2007; Koh et al., 2010). CQ also alleviates emotional
exhaustion and burnout (Tay et al., 2008). Applying CQ to
CCT via ELT provides the ability to see whether or how much
seniors learn and benefit from cultural and experimental
learning.

To employ CQ to experiential learning, Livermore (2008)
suggests a model that includes the following: focus or
observation as part of metacognitive CQ; action-reflection
wherein individuals act on familiar or unfamiliar cues and
attempt to make sense; support-feedback that includes affir-
mation and encouragement to learn from the cultural expe-
rience; debrief to deliberately discuss and evaluate the expe-
rience; and learning transfer to apply the lessons to different
contexts.

Oddou et al. (2000, p. 161) define five global competen-
cies that are responsive to well planned travel experiences:
¢ Understanding different viewpoints — seeing things from a

new perspective;

* Managing uncertainty;

* Being inquisitive and having curiosity or inferest in people
who are different to oneself;

* Being willing to stretch one’s mental maps; and

* Being perceptive and sensitive to cultural differences.

An individual can enhance CQ through formal preparation
(e.g. training) and various types of cross-cultural experiences.
Metacognitive CQ reflects a higher order process associated
with thinking about thinking (Ang et al. 2007). This capability
permits the acquisition and understanding of cultural
knowledge to make sense of novel cultural experiences (Van
Dyne et al., 2007; Ng et al., 2009; Ng et al., 2009). Short-
-term cross-cultural study tours should provide opportunity to
examine cultural assumptions in light of the observed behav-
ioral patterns exhibited by others.

Research Question
Based on the literature review, we can summarize that:

* Senior universities are a need for elderly groups, especial-

Sonia Dahab and Teresa Mannebach
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ly given the income concentrating tendency in Portugal.

* Social tourism can be a stimulation and adaptation model
benefiting both elders’ quality of life and society, mostly
through dynamization of tourism destinations.

* Elders need to experiment new cultural realities with social
interaction.

e Cultural experimentation, through structured course
given by senior universities, associated with tourism,
may be a very suitable pedagogical tool for this age
segment.

Therefore: How far do cultural trips affect experimental
learning on courses offered at senior universities?
Five hypotheses are initially being proposed:

Hypothesis 1: The experiential learning resulting
from short-term cross-cultural study tours will
enhance metacognitive CQ

Cognitive CQ combines knowledge attained through
education and experience that represent normalized val-
ves, behavioral patterns and customs held in various cul-
tures (Ang and Inkpen, 2008). An individual uses schemes
or mind maps to ascertain both similarities and differ-
ences among cultures and to search for cultural cues to
develop accurate expectations (Van Dyne et al., 2007;
Koh et al., 2010; Ng et al., 2009). Short-term cross-cul-
tural study tours should provide information as to the sim-
ilarities and differences among cultures using existing

schemes.

Hypothesis 2: The experiential learning resulting
from short-term cross-cultural study tours will
enhance cognitive CQ

An individual with a strong sense of self-efficacy often
reveals a greater willingness to engage with the unfamil-
iar and avoid withdrawal after facing impediments
(Earley, 2002; Earley and Peterson, 2004; Van Dyne et al.,
2010). Moreover, this individual also possesses a curiosity
toward another culture that functions as a driving force
(Ang et al., 2007). Short-term cross-cultural study tours
should permit positive, though limited, experiences to
build confidence and reinforce a curiosity to pursue addi-
(Ballantyne and Packer, 2011;

tional interactions
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Ballantyne et al., 2011).
Hypothesis 3: The experiential learning resulting
from short-term cross-cultural study tours will
enhance motivational CQ

Ng et al. (2009) argued that behavioral CQ represents a
critical factor toward effectiveness, as an individual must pos-
sess a broad range of behaviors from which to select.
Behavioral CQ is exhibited through the response to cultural
stimuli, drawing from learned, and practiced behaviors.
Short-term cross-cultural study tours are expected to provide
the means by which participants can observe and practice
these behaviors, resulting in a broader “repertoire” of behav-
iors upon which to draw.

Hypothesis 4: The experiential learning resulting
from short-term cross-cultural study tours will
enhance behavioral CQ
Hypothesis related strictly to cultural tourism in senior universities
The literature review specifically to justify hypothesis 5 and
6 is the result of the analysis of senior motivations to travel
and to undertake cultural trips. Several authors who were
already cited are implicitly included.

Hypothesis 5: Cultural tourism improves the learning

process related to theoretical courses
There is no relationship between cultural tourism and the

learning process related to theoretical courses (HO)

* Question: | can remember the theory learned at my uni-
versity better if | have a practical relation to it — totally dis-
agree to totally agree

* Test: one-sample t-test (one sided) —u <=3

* Cultural tourism is a positive aspect to attract people to
senior universities in Portugal

Hypothesis 6: Seniors are neutral or less likely to

attend senior universities in Portugal when cultural

tourism is part of the university's schedule

* Question: | would attend senior universities in Portugal
when cultural tourism is offered — totally disagree to totally
agree

¢ Test: one-sample t-test (one sided) —u <=3

* Senior university cultural tourism promotes social and
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knowledge interactions among seniors
There is no relationship between senior university cultural
tourism and social/knowledge interactions among seniors
* Question: | find it easier to communicate with my universi-
ty colleagues on a trip than within the walls of the univer-
sity — totally disagree to totally agree
* Test: one-sample t-test (one sided) —u <=3
* Senior travel culture tourism has a positive impact on the
development of the cultural area visited
Seniors are neutral or less likely to spend money on a cof-
fee, efc. at the area visited during a trip organized by senior
universities
* Question: | would spend money on a coffee, efc. at the
area visited during a trip organized by my senior universi-
ty — totally disagree to totally agree
* Test: one-sample t-test (one-sided) -y <=3

Methodology

The purpose of this research from hypothesis 1 to 4 is to
investigate experiential learning methods for cultivating the
four CQ constructs. Specifically, this research investigates the
impact of short-term cultural study tours on each of the four
CQ constructs. Hypothesis 5 and 6 investigate the impor-
tance of adopting experimental learning in senior universities
and its socialization effect. Likert scales will be used as well
as continuous data. Therefore, structural equations such as
Tobit equations will be used. Story (2010) also applies multi-
-level analysis to methodology to test the impact of global
mindset on positive organizations outcomes.

Sampling method

The universe of this study comprised individuals taking
courses in Portuguese senior universities that offer experi-
mental learning as part of their pedagogical system. Courses
in senior universities that offer the experimental learning
methodology will be contacted and interviews will be applied
to teacher and students.

The characteristics of the samples will follow a normal dis-
tribution of the universe, and personal characterization
based on age, sex, occupation and socio-economic situation
will first be built. The sampling procedure will obey two basic
criteria: age group (up to 55; above 55) and income level (if
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the information is available).

Two questionnaires will be distributed, before and after
travelling. A model of structural equations with Likert scale,
binary and continuous variables will be used. A pilot ques-
tionnaire will be applied to test the consistency of the model
and correlation among variables. We hope that a minimum
of 400 valid questionnaires will be available to the signifi-
cance and robustness of the results.

Conclusion

This paper is a review of the literature and a proposal for
future empirical research. Given time constrains; it was not
possible to apply the questionnaires to this scholar period.
Nevertheless, the need to study empirically the Portuguese
and world-wide elderly segment is of major importance to
our society.

Senior universities can be a solution
to the problems of socialization and the basic
need of culture updating as pointed
by Maslow.

The longer the life cycle, the greater the need to built
mechanisms to maintain an active and healthy mind. The
new challenges due to family structure transformations, labor
market structure, and urbanization urge to new forms to
occupy an elderly growing population eager to learn and
enjoy life. Senior universities can be a solution to the prob-
lems of socialization and the basic need of culture updating
as pointed by Maslow. B

Notes

1. Agence Nationale pour les Chéques-Vacances (N.E.).
2. Instituto de Mayores y Servicios Sociales (N.E.).
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